http://www.haryanapapers.com

4 i 4

What are the objectives of
effective CRM ? Explain the f

What are the

What is the role of effective data mining anc

centres in detail.
UNIT - 111
requisites for ethics anc

legalities of data usage in CRM ? Explain.

data warehousing in CRM ? Explain.

UNIT - IV

What is the process of employee engagemen

in CRM project ? Explain.

What do you mean by CRM Audit ? Explain
the process of CRM Audit in detail.
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{a) What do

acquisition ?

(b) How does

customer 7

{c} What are

solutions 7

(d} ldentify th
CRM.

{e} What are
CRM?

{ff What do you mean by the

(g} Define Data Mining.
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